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Community engagement: 

Green Rameswaram Trust’s approach for 

development primarily emphasises on community 

ownership and management. The Trust has 

integrated the action of building social capital as the 

key strategy for promoting a balanced ecosystem. 

Social capital implies that there are aspects of social 

structure and organization that act as resources for 

individuals, allowing them to realize their personal 

aims and interests. Such institutions are effective because “they permit us to carry on our daily 

lives with a minimum of repetition and costly negotiation. As social capital lowers the costs of 

working together, it facilitates cooperation. People have the confidence to invest in collective 

activities, knowing that others will also do so. They are also less likely to engage in unfettered 

private actions with negative outcomes, such as resource degradation.  

Four central features of social capital have been identified: (1) relations of trust; (2) reciprocity 

and exchanges; (3) common rules, norms, and sanctions; and (4) connectedness in networks 

and groups. There is growing evidence from both the land and marine sectors to show that 

when people are well connected in groups and networks, and when their knowledge is sought, 

incorporated, and built upon during planning and implementation of conservation and 

development activities, then they are more likely to sustain stewardship and protection over the 

long term. 

Green Rameswaram Trust, as a part of its endeavours to promote green and resilient 

Rameswaram, has been employing multiple means of building social capital. The Trust 

promotes Green Resilient Group (GRGs) involving women and men. These groups meet every 

month in their neighbourhood and messages about green life are imparted to them by the staff 

and volunteers of the Trust. Partner organisations of Green Rameswaram Trust promote social 

structures such as Elder Self-Help Groups (ESHGs), School Students Clubs, Water 

Associations etc., which act as a platform to educate them on traditional values and living in 

tune to the nature. Interpersonal communication tools such as training programmes, workshops, 

personal counselling, family counselling, lecture, village festival etc., are predominantly 

applied to educate the people and increase their engagement towards the common cause. 

Recently, the Trust has initiated a helpline service entitled Hello Rameswaram to provide 

information services to the visitors of the Island.  



Social media and community engagement: 

Social media, also known as 

‘participative internet 

communication, represents a group of 

Internet-based applications for 

creating and exchanging ‘user-

generated contents’. The advent of 

social media has transformed every 

facet of human life, facilitating 

information sharing and building ties 

across social, demographic and 

geographic divides. With a 

remarkable capacity for a widespread 

public engagement, social media is 

perhaps the fastest and most cost-effective means of connecting with any desired audience. The 

media is increasingly being used in all manners of communication ranging from personal and 

academic communications to professional, health and wellbeing-related communications.  

Social media is not only important for creating an online presence, it has become a veritable 

platform for social marketing and relationship building. Individuals and organizations now 

interact with their clients, members, consumers, friends and/or fans using social media 

platforms. Interactivity, cost-effectiveness, and adaptability are some of the advantages social 

media has over traditional media (radio, television, printed media etc.,). In addition to its 

potential for expansive audience reach, social media gives a voice to the voiceless. Social 

media websites are probably the most visited sites on the internet. About 72% of adults with 

access to the internet use social media. 

The term ‘Social media’ is broad, encompassing a spectrum of web-based communication tools 

and channels. First, there are ‘social networking sites’ (SNS) in which individuals create 

personal profiles (public or semi-public) and share same with a list of other users. Examples of 

SNS include Facebook, Twitter, and LinkedIn. The second category is known as ‘content 

sharing sites’, for example, YouTube, Instagram and Flickr. These sites are commonly used 

for rating, discussing and sharing videos and photographs. 

This note discusses about potential of You Tube, a widely recognised social media tool for 

communicating with the people in the activities of Green Rameswaram Trust. 

YouTube a potential tool of communication: 

YouTube is a video-sharing platform allows users to upload, view, rate, share, add to playlists, 

report, comment on videos, and subscribe to other users. It offers a wide variety of user-

generated and corporate media videos. Available content includes video clips, TV 

show clips, music videos, short and documentary films, audio recordings, movie trailers, live 

streams, and other content such as video blogging, short original videos, and educational 

videos. Over the years, YouTube has gone from a simple video-uploading platform to a 

massive social media platform that boasts almost 2 billion active users each month. It appeals 
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to the likes of all different types of viewers, and even the most niche subjects can find a home 

on YouTube thanks to its diverse audience. 

You Tube is considered to be an effective 

community educative medium primarily due to 

the substantial potential of visual aids in 

enhancing the process of learning. Researches 

have proved that learners remember and 

understand better when they see, hear and do. 

The level of a person’s understanding of a 

subject when he sees, hears and produces 

materials during instruction is higher (75%) compared to the people who only see during 

instruction (20%), and see and hear only (40%). Learning with multimedia elements, such as 

videos, has been shown to be effective for learning activities. The learners are able to see, hear 

and produce the required behaviours. 

You Tube channel is one of the prominent features of this platform, which is one’s home page 

on YouTube. After the user enters and approves the information, the channel shows the 

account name, a personal description, the public videos the member uploads, and any user 

information the member enters. Organisations can also have channels. 

YouTube has become an important news platform for both individual eyewitness video and 

established news organizations. The website has also facilitated engagement between 

institutions and individuals. YouTube has affected politics, becoming even more important 

than direct mail in field campaigning, with politicians, civil society organisations and 

governments using the website to directly engage people and promote policies. Large 

companies and brands have used the website as a focused advertising tool for mass marketing 

and audience growth. Conversely, small organisations and individuals have partnered with 

advertisers and have grown their own audiences, the "Partner Program" enabling individual 

content creators to monetize videos and even earn livelihoods directly from posting content. 

Scope of products: 

A variety of video products could be produced and uploaded by Green Rameswaram Trust. 

Broadly, based on the target audience, two category of products could be uploaded and they 

are as follows 

1. Awareness products: These video materials are primarily intended to cover people 

who are living outside the Island and have interest to know about interesting facts about 

Rameswaram. Information sharing is the primary focus of these products. They will 

unfold interesting and untold stories related to Rameswaram. 

2. Behavioural change products: These materials envisage promotion of certain desired 

practices among the people, predominantly, who are the residents of Rameswaram. 

These products are a part of a comprehensive behavioural change strategies and hence 

the video materials are supposed to complement other communication methods like 



counselling, use of two-dimensional visual aids, audio aids, street theatre, workshops, 

labs, retreat programmes etc. 

Among the huge number of potential products for each category, a few examples are listed 

down 

Awareness products Behavioural change products 

Historical facts about Rameswaram Island 

Ramanaya and Rameswaram 

Cultural practices in Rameswaram 

Religious places of interests in Rameswaram 

Teerthams of Rameswaram 

Unknown facts about Ramanathaswamy 

temple 

Bio-diversity related information 

Unknown facts about sea, explained by the 

fishermen 

Information about priests for undertaking 

rituals 

Information about hotels, restaurants, 

transportation facilities etc. 

Coverage about institutional events 

Architectural beauty 

Institutional updates 

Green life style practices 

Avoiding plastic 

Sanitation and hygiene 

Water management 

Waste management 

Alternative sources of energy (e.g. 

biogas plant) 

Green health 

Access to government entitlements 

Yoga as a way of life 

Yoga for diseases 

Right health practices 

Right dietary practices 

Value education for children 

Spirituality and positive ageing 

Economic model: 

While uploading the video products in the website does not involve cost, at present, production 

of video films requires fund support. The cost needs to be met from project funds and own 

sources of funding. Interestingly, there is a good opportunity to earn income from 

advertisement revenue, which is determined by the number of views the products gain after 

uploading. Hence, care needs to be given for producing quality materials in terms of content 

and presentation, which will attract viewers on the website. It needs to be seen to that in two 

years from inception, the activity covers its cost. 

  



Hello Rameswaram! 

Hello Rameswaram team received 342 calls in the 

month of December from 17 states of India and 

supported 735 Pilgrims by providing required 

information. 

 

 

 

 

 

 

 

 

 

Teertha pooja 

As usual Teertha pooja was organized at Agni Teertham and Kapi Teertham on Full moon 

day  

Deepa Pooja at Agni Teertham                          Deepa Pooja at Kapi Teertham 

 

 



All Teertham Abhishekam at Pamban Bhairava temple 

On December 19 2019, Pamban Bhairava had Abhishekam from different Teerthams such as 

Kapi, SK Kulam etc. which VK-Nardep has renovated. 

 

On December 26, 2019 Melavasal Sri Balamurugan had Abhishekam from different Teerthas 

including 33 Teerthas renovated by VK-Nardep in the last five years. The temple is at the west 

tower of Arulmigu Sri Ramanathasami Temple. 

  

 

 

 


